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B, FMRNERCEIEHBRENEZERLAY L K HZHIE K X#RE=RLERR
EHREBESMERBERIRN LN, XL 20 #42 80 FFK Peter Doyle ( 5 B
Baker , 2000 & ) & Naomi Klein ( Klein , 2000 £ ) B9 =,

Doyle : “ M RER—NEFE. A5, RitFEBCINLE , LEN LK =&
ERETRFENEZERCASEBAM L

Klein : “ BREFMIXIXEREHIEFY. ... sneaker pimps BiRit TEEF:HNHRES
B, AESLNAEESHASMARBREES NESNE........ Absolut Vodka FF&R 7
—MEHKR  LHAREHA , MENEBRFEROZR , RESREEZEERA
REEZmEPESINEAEERNE., ”

MR BW NEIEEREZRM, WESEHN SRALX BFET 20 a2 50 - 60
FR, Iat, RINAEIGERRTZ BREROBR , T MHAZ 2 BENBA R
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DE. mERFNE O, Kotler iR X FTHIZMN 4 NEXR (7R, M, EHAR
B ) T TRNER, SEERRAEN.

BR , ENEERAZHNTEI R THEHEERINRNAETN, KEIEH , M 20 ta
90 FRMBIE , FEEZTFURBEE , HE—ERELZH T EERNMER
FENEE , MXERNMEESZRFEBH TASLENN EH WEE. &
# B2B EHPEIMNEMIERARS : HERTE" X/ NMEMFR mE ME, B
=, XMERE B2C EHEAPHRAE | £ B2C EHEAP , mEHET NEMEH
HEy GBRMNME mMAR ERNE"

£BRILH GATT/WTO Bz KHNE
SRAFENEBNELBNRER M
FENEFERKEINEKREMNETEXBER

Internet

ETUHENMNRG R

B A R L
HEEMRE , HREEMAEZ

A A o S e

B, MERIFTHAR , Rt (ERA/FER ) HNEEHNGREREMEAN
@i XHMERME 21 HLEHNRWNNNEI D, HECI BRSEENS AL
EXESER , TRAERCHNQH CEKA REZIZNEAM.
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Gregory , Ian C Fl Rawling , Simon B“ Profit from Time” 2% : Macmillan , 1997 %,
( Gregory # Rawling , 1997 £F )

Hewitt , Fred“ Fourth Stage Logistics - Research Drivers and Priorities in the 21* Century”

, /B8 LRN £ ig%k , 2002 & , % 5-10 T,  ( Hewitt , 2002 & )
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Business School Press 1999, ( Pine # Gilmore , 1999 £ )
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Wilding , Richard“ The 3Ts of Highly Effective Supply Chains” . Logistics Solutions ,
2002 F 12 A, % 17-20 W,  ( Wilding , 2002 F )

Daniel Park
2003 % 7 H

M P © J D Park 2003

Daniel Park £ RAFH R , TR SHKBEFMEFRES . He is an Associate Consultant
of B2B International.Zl4F B2B International By¥ B ja],

B2B International China
MARKET RESEARCH WITH INTELLIGENCE

© B2B International.
M1k : www.b2binternational.com.cn i 86 10 6515 6642



INTERNATIONAL China

L2EBERER (4R ) ARLAF
FEILRTEREMNAKRER 24 5
AREAE1E1INE

B,i%: +86 (0)10 6515 6642

f£E: +86 (0)10 6515 6643

R FE: beijing@b2binternational.com

B2B International Ltd

Bramhall House | 14 Ack Lane East
Bramhall | Stockport | Manchester
England | SK7 2BY

tel: +44 (0)161 440 6000

fax: +44 (0)161 440 6006

email: info@b2binternational.com




Registered in England: 3232238

MARKET RESEARCH WITH INTELLIGENCE

MARKET RESEARCH WITH INTELLIGENCE



